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Magazine Design
Designed, authored, and photographed an original magazine, showcasing skills in creative 
direction, visual storytelling, layout design, and branding, with full control over content 
creation and cover imagery.



Punk Band Identity
Designed the full album for the band ‘Losing My Marbles,’ using a familiar phrase as a 
wordplay strategy, with bold, vibrant visuals to match the raw energy of punk music.



Morris & Co. T he Fabric of Society
Created for the D&AD New Blood Awards, this collaborative project amongst a team of five 
repositions Morris & Co. as a modern, ecological brand rooted in heritage and craft. The 
Fabric of Society introduces biodegradable Seed Bloom Swatches, fabrics embedded with 
seeds that grow into the plants depicted in Morris’s iconic patterns

https://youtu.be/0r_zvC9R5sU
2 Minute entry video 

for D&AD

https://youtu.be/0r_zvC9R5sU
https://youtu.be/0r_zvC9R5sU


Morris & Co. T he Fabric of Society
The Fabric of Society campaign invites audiences to engage with Morris & Co. not just as a 
design brand, but as a living legacy that sows creativity back into the earth.







Netflix Documentary for London Gangster Jimmy Holmes
A documentary concept about Jimmy Holmes, for Netflix using a wordplay strategy that 
draws from his distinctive way of speaking, with a focus on authentic storytelling.



Penguin Cover Design Competition
Reimagined the cover for Atomic Habits for the Penguin Cover Design Competition, using 
bold visuals and a wordplay strategy to capture the power of incremental progress, including 
a custom cover, dynamic GIF, and promotional video

https://youtu.be/KpNI4Ft70SA?si=bCzCFJ06zh0LGJVm

https://youtu.be/KpNI4Ft70SA?si=bCzCFJ06zh0LGJVm
https://youtu.be/KpNI4Ft70SA?si=bCzCFJ06zh0LGJVm


Brand Identity for Ealing Feed Charity
Designed the logo for Ealing Feed Charity, using a shapes within words wordplay 
strategy to visually represent the mission of providing food to the homeless, 
creating a memorable and impactful brand identity.



Should Be Words
A playful copywriting project to invent a series of new, culturally relevant words. 



T he Found Magazine
Created for a cross-course student project at the University of West London, I designed 
the front and back covers for The Found Magazine. My black & white concept was selected 
as the final theme among submissions from fellow graphic design students, with several visual 
variations developed throughout the process.



T he Found Magazine



Inksane Podcast
Developed a podcast called Inksane for heavily tattooed individuals, using a wordplay 
strategy to create a completely new word that captures the bold, rebellious spirit of the 
tattooed community.



Dynamic Pattern Series – Coded Art Project
Motion project which used Processing JavaScript coding to create generative, ever-changing 
patterns applied to mock product visuals for Oliver Bonas.



Film Export UK
Logo creation and branding for Filmexport, a UK film sales agent, reimagining their visual 
identity to reflect a modern, international approach to film promotion.



Cult of Identity
This self-initiated major project explores the complexities of personal identity through an 
80+ page book. Each section presents a thought provoking collage paired with a question 
designed to challenge and engage the viewer’s perception of self, inviting deep reflection on 
what truly shapes who we are.



Cult of Identity



ABOUT ME
Ambitious and experienced graphic design graduate with a strong foundation 
in visual storytelling, branding and marketing. I thrive in collaborative 
environments and am always eager to learn new techniques and take on 
exciting design challenges.

Education
University Of  West  London, UK
BA (Hons) Graphic Design (Visual 
Communication and Illustration)


